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The present global recession has resulted 
in a sharp drop in international trade, rising 
unemployment, slumping equity and 
commodity prices.  The IMF has warned 
about “worrisome parallels” between 

the current global crisis and the Great 
Depression, despite the unprecedented 

steps already taken by central banks and 
governments worldwide.  Despite adversities,  

YHI is determined to ride out the storm.

From our humble beginning as a sole proprietorship 
established in 1948, YHI has evolved into a recognized 

distributor of high quality automotive and industrial products, and 
a familiar and trusted name in alloy wheels manufacturing as an 
Original Design Manufacturer of alloy wheels. While we are laser-
focused on profitability, we also see our purpose to add value to 

employees, customers, suppliers, shareholders, community 
and society as a whole, and operate from deep beliefs and 
values.  We manage downturns differently from the norm.

Guided by eight corporate core values of teamwork, mutual respect, 
integrity & honesty, quality of work, commitment, customer focus, 
innovation and continuous improvements, we are unequivocally 
resolute to put them into practice irrespective of the situation.  We 

Riding Out the Storm with 
Global Brand Building and Kaizen, 

Together to the Next Era --

have to establish a sense of accountability among us that 
our employment is an opportunity, not an entitlement.  The 
challenges ahead of us are to think of what is unique about 
our business that allows us to do things differently from 
competitors, to create a mindset of entrepreneurship that 
leverages upon unique resources and relationships.

To be differentiated from our competitors and be successful 
in this immensely competitive market today, critical key 
factors are “Brand Building” and “Kaizen”.  

In line with our aim to develop YHI into a global brand 
name, strategic efforts to build YHI’s proprietary brand 
of alloy wheels – Advanti Racing – into an internationally 

recognized and preferred brand have intensified to propel 
YHI’s next quantum leap – to be the Market Leader in 
After-market worldwide where “The World is our Market”.  
Our successful marketing strategies executed in the past 
few years have cumulated in Advanti Racing being made an 
official partner of Formula One team, Scuderia Toro Rosso of 
Red Bull Management for the seasons 2008 to 2010.

Not only 2008 was a successful year for brand building for 
Advanti, 1st and 2nd quarter in 2009 have seen Advanti’s 
strong presence highlighted by active participation in two 
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international automotive exhibitions and F1 racing – Tyre Expo Asia 
in Singapore (24 – 26  March), Shanghai International Motor Show 
(20 – 28 May) and F1 Shanghai Grand Prix (19 April).

2009’s marketing programs are strategized to be in line with the 
tagline “Advanti Lifestyle”.  Advanti wheel is no longer appealing 
to just motorsports enthusiasts, but also to all who enjoy a trendy 
and modern lifestyle and use their cars as one of the means to 
express their unique personalities.  With the aim of making news of 
Advanti available to all, creative marketing and branding programs 
are constantly in place, pushing the world of Advanti closer to all.

During the recent YHI Group Wheels Conference held in Shanghai 
on 25 April which was attended by more than 40 representatives 
from various subsidiaries of the YHI Group, our Group Managing 
Director, Mr Richard Tay, opened the Conference outlining the 
importance of continuous efforts on strengthening global Advanti 
brand awareness and quality assurance.  He stressed the importance 
of bringing the Advanti brand worldwide by engaging in alloy wheels’ 
“tailor-made” policy.  “Tailor-made” policy requires personal touch and 
understanding towards consumers’ behavior so that  our alloy wheels’ 
designs are based on customers’ preferences and customized 
according to different market segments worldwide.  

2009 is undoubtedly another challenging year and the biggest 
challenge that YHI is facing today  is to adopt and implement 
change programs.  Our business has become more competitive 
and no one can deny the fact that the requirement to improve quality 
and productivity continuously is one of the highest priorities in 

YHI’s business management.  
This is where “Kaizen” 
comes into the picture and 
plays a vital role.  “Kaizen” 
is a Japanese philosophy 

that focuses on continuous 
improvement throughout all 
aspects of life.  When applied to 

the workplace, Kaizen activities 
continually improve all functions 

of a business, from manufacturing 
to management and from the CEO 

to the assembly line workers.  By 
improving standardized activities 

and processes, Kaizen aims to 
eliminate waste, improve quality, 

reduce operating costs and increase 
operational efficiency.    

YHI Manufacturing Group has started “Kaizen” by 
learning the best practices from Enkei and YHI Distribution 

Group will implement “5S and improvement” with YHI HQ in 
Singapore as a start.  By following the Kaizen approach, YHI can 
indeed achieve an organized work place and develop disciplined 
employees.  Harnessing the appropriate skills of our employees to 
further improve our competitiveness can greatly contribute towards 
the growth of our business, homogenize the working culture and 
measure all possible metrics to attain the best results.  

Though globalization has created new complexities in every 
industry and YHI is not spared, we are confident in sustaining 
our growth if we strongly believe in constant changes for better 
improvement.

Let’s move forward together to the next era with new strategies 
and unique approaches! 
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The F1Shanghai Grand Prix race held on 19 April provided YHI the perfect opportunity 
to publicise Advanti Racing as the official partner of F1 race team Scuderia Toro Rosso.
The latest alloy wheels’ designs from our 2009 Advanti Racing, OZ  and Enkei range were 
showcased to the enthusiastic and receptive crowd of spectators and motor enthusiasts 
who visited our display booth. The star attractions were the display of the limited edition 
of Advanti Racing’s commemorative F1 wheel and OZ X-Line wheels.  Of the 999 sets of 
limited edition wheels, only 65 sets are made available to the China market.

Advanti Shines in Shanghai 
International Motor Show 2009

Undoubtedly, the Shanghai International 
Motor Show 2009 held in May was the most 
anticipated “show of the year” for automobile 
manufacturers with a record turn-up of visitors 
surpassing the 600,000 mark. YHI made 
its presence felt with its classy two-storey 
exhibition booth showcasing premium alloy 
wheels brands against a backdrop of FI racing 
scenes.

Advanti Racing’s partnership with STR in the 
F1 races was highlighted with the display of 
the forged magnesium Advanti F1 wheels used 
during the races.  It was not hard to attract 
visitors to preview Advanti Racing latest original 
wheels’ designs with the most popular being 
SH10, SH11 and S910.  OZ’s premium line 
of wheels are well known by car enthusiasts, 
Enkei wheels are the trendsetters while Konig’s 
wheels exude American ruggedness.
    
Since the Media Day on 20 May till the last day 
of the show on 28 May, YHI booth proved to 
be a hot crowd-puller whereby many visitors 
and car enthusiasts met with our friendly sales 
personnel to exchange feedback and enquires 
relating to our wide array of alloy wheels’ 
designs. YHI is confident that the positive 
response from the show will serve as a platform 
for our growth in tandem with that of the China 
car market.

ADVANTI AT F1 
SHANGHAI GRAND PRIX
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Working hard to capitalize on a good SEMA 2008 showing, Advanti Racing USA has been invited to present its new products at many of the US’s largest distributors.

Events such as  the one pictured in Ft Lauderdale, Florida launched the brands and created real “street-level” desire.  The distributors and their retailers have shown a lot of interest and excitement towards the new Advanti Racing Wheels.

From Ken Ruff, President of Good Roads Inc, “We carry the best brands in the world and we’re glad to have Advanti Racing, Lowenhart, and the Riverside brands in our line.  They offer some great styles and good quality. We’re hoping to have a very good year with the program Advanti has laid out.”   

The goal for Advanti Racing USA is to get its products into as many hands as possible within the shortest time. From the Managing Director, Kelly Austin, “With the economy having its issues less wheels are coming off the shelf making a debut program even harder than usual.  Being invited by the best and largest distributors is a big bonus to help us have a positive impact on the US market”.

Advanti Racing USA 
“Hits the Streets!!”

As part of its aggressive marketing 
plans to reach out to more customers, 
Konig has so far participated in three 
trade shows in the first quarter of 
2009.

Held between 21-22 February, 
the Keystone Big Show, which 
was organized by Konig’s largest 
distributors, Keystone Automotive, 
had brought together all Keystone’s 
customers to preview the products 
they distribute.  Besides industry 

players from the United States, this highly successful event had 
also attracted high volume of human traffic from Canada.  

The Goodroads Show (East Coast) and Goodroads Show (West Coast) which 
Konig had participated on 22 January and 26 February respectively, provided 
an ideal marketing platform to introduce Konig’s latest wheels’ designs to the 
crowd.

With its designs standing out amongst all the other brands of alloy wheels 
during the trade shows, the response towards Konig wheels has been very 
positive.  Moving forward amidst the challenging economic conditions, Konig 
will continue to implement new ways to communicate with their customers 
more frequently as well as assisting their retailers through improvement in 
advertising and marketing materials.

KONIG AT 
TRADE SHOWS
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The YHI Best Company Award 2008 was presented to YHI 
(Malaysia) Sdn Bhd.  An annual award which gives recognition to 
the winning  company within the YHI Group for its outstanding 
financial performance in terms of budget achievement, sales & 
profitability growth, sales & profitability per headcount as well as 
working capital management, it is the third time that YHI (Malaysia) 
has won this coveted award.  

Congratulations to Mr Lee Teck Hock, General Manager and his 
team at YHI (Malaysia) for bringing home the YHI Challenge Trophy 
once again!

YHI BEST COMPANY AWARD 2008

YHI (Singapore) participated in the Tyre Expo Asia 2009 held 
at Singapore Changi Expo, Hall 2 from 24 -26 March. 

YHI took this opportunity to showcase its wide array of tyre 
brands such as Neuton, Achilles, Strada, Corsa, Deestone 
and BKT, alloy wheels brands such as YHI’s proprietary 
brand, Advanti Racing as well as OZ and Enkei. As for 
batteries, Fiamm and YHI’s proprietary brand, Neuton Power 
were displayed. 

Freebies such as Neuton highlighters, Neuton notepads, 
Advanti and Enkei pens were given to visitors to our booth.  
Amidst the tough fight among all exhibitors, YHI is proud 
to win a Silver Award in the Creative Stand Design 2009 
Competition.

An appreciation dinner was held on 25 March at the 
Quarubar, Dempsey Road, to welcome all our overseas 
guests to Singapore.
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YHI (Singapore)/Yokohama’s Dealer’s Award Presentation Dinner 2008/2009 
was held on 18 April at Grand Copthorne Hotel, Grand Ballroom One.  This 
annual event is held in appreciation of our top dealers in Singapore.  Recognitions 
were given to Top 20 Dealers and one Most Distinguish Dealer. 

In addition, 1.5 Million, Million, Three Quarter Million and Half Million Dollar 
Awards were also presented.  This year, a new award – “YHI Prestige Partner” 
was also given to dealers who achieved one million dollar and above purchases.  
The award recipients for “YHI Prestige Partner” are LS Tyres & Autmotive Pte 
Ltd, Ray-S Sport Rim Centre and Beng Heng Tyres & Batteries Services.

In addition, a new award category, Top UHPT dealer was also presented to 
Ray-S Sport Rim Centre. This is to recognize a dealer who purchased the most 
17” and above Yokohama tyre.

Guests from Japan, Mr. Takaharu Fushimi, General Manager of Tire Overseas 
Sales & Marketing Department, The Yokohama Rubber Co. Ltd, Mr. Takeshi 
Fujino, Director of Yokohama Asia Company Ltd and Mr. Takashi Matsui, 
Corporate Officer of Sanko Progress Mabis Corporation joined Mr Tay Tiang 
Guan, Executive Director of YHI to grace this event.

Besides the sumptuous dinner, guests were entertained by many fabulous 
performances, such as the chinese traditional acts of “face change” and “robe 
change” and singing segment. Table games and lucky draws were held at 
intervals throughout the night amidst the celebratory mood.

TOP 20 DEALERS AWARD 2008/2009
1 L S TYRES & AUTOMOTIVE PTE LTD
2 RAY-S SPORT RIM CENTRE 
3 BENG HENG TYRES & BATTERIES SERVICES
4 CHUAN LEE HIN TYRES TRADING
5 LING BOON KENG TYRE PTE LTD
6 KIM HOE TYRE & BATTERY
7 SOON TYRE & BATTERY SERVICE
8 HUP LEE TYRE & BATTERY CO. PTE LTD
9 TEH GUAN TRADING
10 LEE BENG TYRE & BATTERY
11 LIAN KIAT ALLOY TYRE & BATTERY CENTRE
12 SOH  TYRE BATTERY ENTERPRISE
13 NEW HOE SENG TYRE & BATTERY SERVICE
14 ENG WAH TYRE & BATTERY
15 YAP BROTHERS MOTORSPORTS PTE LTD
16 HOCK THYE SENG CO PTE LTD
17 HOCK CHEONG TRADING COMPANY
18 TEO HIN TYRES
19 GATEWAY-RIKEN TIRES PTE LTD
20 ES TYRES & SPORTS-RIM PTE LTD

DISTINGUISH DEALER AWARD
1 KWONG HIONG TRADING

1.5 MILLION DOLLAR AWARD
1 L S TYRES & AUTOMOTIVE PTE LTD

MILLION DOLLAR AWARD
1 RAY-S SPORT RIM CENTRE 
2 BENG HENG TYRES & BATTERIES SERVICES

3/4 MILLION DOLLAR AWARD
1 CHUAN LEE HIN TYRES TRADING
2 LING BOON KENG TYRE PTE LTD

1/2 MILLION DOLLAR AWARD
1 KIM HOE TYRE & BATTERY
2 SOON TYRE & BATTERY SERVICE
3 HUP LEE TYRE & BATTERY CO. PTE LTD
4 TEH GUAN TRADING

TOP UHPT DEALER AWARD
1 RAY-S SPORT RIM CENTRE

DEALERS’ AWARD 
PRESENTATION DINNER 
2008/2009
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In line with our Group Managing 
Director’s direction for an all 
out push for a comprehensive 
implementation of the 5S + 
Kaizen Campaign throughout 
YHI Group of Companies 
in year 2009, YHI offices in 
Singapore, Taiwan and our 

manufacturing plant in Malaysia have embarked on 
their 1st 5S Audit in April and May.

Through acquiring the expertise and best practices from our long-time 
working partner, Enkei, as well as YHI factories in Shanghai and Suzhou, 
staff in YHI (Singapore), YHI (Taiwan) and YHI Manufacturing (Malaysia) 
embarked on a series of 5S + Kaizen activities within a limited time frame.

With the firm belief that all improvement efforts are heavily dependent 
on the quality of “people” and team cohesiveness, there are prominent 
displaying of motivational slogans at the work premises to act as constant 
reinforcement, conducting of Company-wide 5S trainings as well as 
advocating team based results competition.

During the process of preparing for 5S Audit, it was evident that staff of all 
levels collectively join in to carry out spring-cleaning exercise, brainstorm 
ways to reduce waste and improve productivity, enhance the conduciveness 
of the workplace etc.  On the actual day of the audit, the panel of auditors, 
including our Group Managing Director, Mr Richard Tay, was 
amazed by the palpable transformation!  The cleanliness and 
tidiness of the workplace have not only improved, but also 
beautified!  Such improvement driven exercise has indeed 
created a more forward-looking YHI corporate culture.

With such encouraging results coupled with the positive 
spirits of staff members, we are confident that YHI’s drive 
towards 5S + Kaizen to improve our overall quality and 
competitiveness will put us in good stead when the economy 
recovers. 

Embarked on their 1st 5S Audit

YHI (Singapore), YHI (Taiwan) and 
YHI Manufacturing (Malaysia) 
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The Yokohama Rubber Co., Ltd has announced the released of a new sport tyre 
in its global flagship brand “ADVAN” line, the “ADVAN NEOVA AD08”.  Ranging 
from 15 to 19 inches, the ADVAN NEOVA AD08 represents a model change after 

six years from highly acclaimed 
ADVAN Neova AD07 sport tyre.

Maintaining the basic concept 
that has characterized all 
previous models such as being 
the fastest and most rewarding 
to drive sport tyre other than a 
semi slick tyre, the ADVAN NEOVA AD08 was 

developed to be the strongest ADVAN street tyre as close as 
could be to the tyres seen on the track. Combined with an impressive ability to 
hold the target line through sustained high-speed cornering on dry surfaces, all the 
expected performance criteria, control and stability, grip on wet surfaces, wear and 
uneven-wear resistance and more are balanced to a high degree.

Journalists from Singapore, Malaysia and Indonesia were invited to join media from 
China, Taiwan, Hong Kong, Philippines and Thailand in the test driving and launching 
of ADVAN NEOVA AD08 at the Bira International Racing Circuit in Pattaya, Thailand 
on 28 to 30 April.  Comparison were illustrated and demonstrated between ADVAN 
Neova AD07 and AD08 during the powerpoint presentation as well as test driving 
session at the circuit and the latter is superior in all ways.

YOKOHAMA ADVAN NEOVA AD08        
MEDIA LAUNCH

YHI (Singapore) sponsored SG Trackies 
Track Day on 2 March at Sepang 
International Racing Circuit, home of 
the Malaysian Formula One race circuit.  
Approximately 40 cars participated in 
the event and were decked up with 
Yokohama, OZ, Enkei and Advanti Racing 
stickers.

All participants were given Yokohama 
goodie bags containing Yokohama caps, 
keychains, S.Drive car air fresheners, Advan 
T-shirts and Advan mugs as souvenirs. 

Yokohama banners were placed along the 
racing track to enhance brand awareness 
and a group photo was taken to mark the 
end of another successful and enjoyable 
track day.

SG Trackies Track to Sepang

SG Trackies 
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In line with YHI’s commitment to corporate social responsibility in the local 
community, YHI (Singapore) sponsored the annual golf competition of Lions 
Club of Singapore, Jurong held at the Raffles Country Club, the Palm Course 
on 26 February.  Approximately 120 golfers took part in this competition to 
raise funds for the needy.  

Organized by Torque, approximately 40 readers attended the movie screening 
of the Fast and Furious 4 at the Cathay Cinema on 12 April.  The lounge where 
Torque’s games were held was decorated with Yokohama banners.

Another good branding activity for Yokohama, YHI (Singapore) took this opportunity 
to give away Yokohama souvenirs such as umbrellas to the winners of the quiz 
session as well as car fresheners to every participant. 

Torque Readers Movie –

Fast & 
Furious 4

Photos courtesy of Torque, SPH Magazines Pte Ltd
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YHI (Singapore) participated in the Toyota Accessories 
Warehouse Sale 2009 held on 11 January at Senkee 
Logistics Hub.  This event was widely advertised in 
Singapore’s popular print media such as The Straits 
Times, Lianhe Zaobao as well as Lianhe Wanbao.

Crowd was seen appearing at the 7th level of Borneo 
Motors Central Parts Depot as early as 10am.  YHI’s 
booth was prominently decked up with eye-catching 
Yokohama and Advanti banners with Advanti-F1 STR 
as backdrop.  Besides showcasing Yokohama tyres 
and OZ alloy wheels at the booth, all six Toyota cars on 
display were also fitted with Yokohama tyres and OZ 
alloy wheels. Many in the crowd were spotted wearing 
Yokohama caps given out together with Yokohama 
pens at the YHI booth.

The event was a huge success with our sales personnel 
kept busy with the numerous enquiries on our product 
range and services offered by YHI.

YHI (Singapore) participated in the Nissan warehouse sales at Ubi 

Showroom Level 3 on 28 December 2008.

An event organized by Tan Chong Motor Sales (S) Pte Ltd, products 

on display at the YHI booth were Yokohama tyres, Advanti Racing 

alloy wheels, Neuton and Hitachi automotive batteries.  YHI booth 

was prominently dressed up with our product banners to enhance 

brand awareness among the visitors while YHI sales personnel 

were on hand to answer their enquiries.

taToyotToyotay taotaToTToyyoyototattaToyota Accessories Warehouse Sale 2009
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YHI (Singapore) rewarded our supportive dealers with an incentive trip 
to Beijing, China from 10 to 14 April. The group visited many iconic 
places, such as the Temple of Heaven, Zhonghua Millennium Memorial, 
Tiananmen Square, and the Forbidden City, Olympic Stadium (“Bird 
Nest”) and the magnificent Great Wall of China at Juyong Guan.

Our dealers also enjoyed Chinese tea at a local Tea House before 
having some fun shopping at Xiushui Building & Clothing World.  
On the last day, the dealers experienced the boat ride to Summer 
Palace and the Trishaw ride around Hutongs to learn about the 
culture, history and lifestyle of old Beijing, wrapping up with a thrilling 
performance by the famous Beijing Kung Fu performers.

Our enthused dealers are looking forward to the next incentive trip 
with great anticipation.

Dealers’
Incentive
Trip To 
Beijing

The New 
Paper SUVival 

Challenge

Organized by The New Paper, YHI (Singapore) was one of the 

sponsors of The New Paper SUVival Challenge 2009 to Kuantan, 

Malaysia from 25 to 26 April. Approximately 130 SUV and 

MPV owners participated in this event.  The event provided an 

opportunity for Yokohama Geolandar series to be introduced and 

promoted to this group of 4x4 euthusiasts. All the participating 

vehicles were decked up with Yokohama and YHI stickers and 

each participant walked away with a Yokohama goodie bag.  It 

was another successful off road event to promote Yokohama 

performance tyres.
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With the objectives of promoting YHI Corporate 
Culture, provide opportunities for staff to display their 
talents as well as foster greater cohesiveness, YHI 
(Shanghai) held its table tennis tournament in late 2008.  
There were a total of 30 male and 12 female participants 
vying enthusiastically for the winning titles in the Men’s 
and Women’s Individual Categories. After a tough battle, 
the Champion winner for the Men’s Individual Category 
was Mr Wu Rui Zhen while the 1st Runner-Up went to 
Mr Xie Guang Xiong.  Ms Lu Hua Ping and Ms Li Chun 
Mei won the Women’s Individual Champion and 1st 
Runner-up titles respectively.

In March, with the support of the Entrepreneur 
Association in Xin Zhuang Industrial Park, staff of 
YHI (Shanghai) held its Badminton Tournament at the 
Badminton Hall in Qun Yi Institute of Technical School.  
The jubilant cheering and rousing applause from the 
crowd rooting for their choice players brought out the 
competitive spirit in one and all and spirits were sent soaring.  Mr Lu 
Chun Ya, General Manager, Mr Rao Qiu Tong, Deputy General Manager, 
Mr Peter Zeng, Senior Manager, Mr Steven Peng, Manager and Mr 
Xian Jun Tai, Manager displayed their prowess during this event.  After 
pitting their skills against each other for three hours, Mr Peter Zeng 
emerged as the Champion for the Men’s Individual Category while 1st 
Runner-up went to Mr Xie Guang Xiong.  For the Women’s Individual 
Category, Ms Lu Hua Ping won the Champion title while 1st Runner-up 
went to Ms Wang Wen Juan.  

The organization of recreational and sports activities reflects the 
importance that YHI placed on staff’s personal development as a 
means to promote and nurture YHI corporate culture. With the fostered 
team spirit, we are confident that it will bring YHI to new heights! 

YHI (Shanghai) Recreation 

Club’s Sports Activities
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Training Activities in YHI (Suzhou)

In line with YHI Group’s direction in dedicating 2009 as an 
‘Improvement Year’, YHI (Suzhou) has been actively implementing 
monthly improvement based training activities.  On 17 January, YHI 
Singapore Head Office’s Deputy General Manager, Group HR, Ms 
Amy Soo conducted an in-house training on “Attitude is Everything” 
which stressed the importance of having the right working attitude 
in the workplace.

On 28 February, Deputy General Manager, Mr Lin Zhen Wei 
conducted a Production Workflow Training to enable the non-
production staff to acquire more knowledge in YHI’s product as well 
as familiarize themselves with the alloy wheels’ production process.  
Moving forward, Mr Lin is planning to hold technical training 
programs in the various processes of alloy wheels production.   

Organized by the HR Department, 58 staff attended the training 
session on ‘How to Become an Outstanding Supervisor’ on 30 
April.  Trainer Mr Sun Lan elaborated on the roles and functions 
of a supervisor in organizations, production floor management, 
people management, 5S management, time management, quality 
control, waste management, management by objectives, safety 
control as well as communication styles and techniques, team 
building etc. Supervisors not only mastered the fundamental 
skills in management, they have also benefited from the true-life 
examples mentioned during the training.

Through the Company’s wide variety of training activities, YHI aims 
to create a learning organization, strengthen teams’ quality and 
upgrade management skills at various levels so as to enhance 
productivity and sharpen our competitive edge to scale new 
heights.
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YHI (SINGAPORE)’S 
ANNUAL DINNER & DANCE 08/09

It was a truly enjoyable experience for the staff of YHI (Singapore)  
who attended the Annual Dinner & Dance held at the Yunnan Garden 
Restaurant, NTU Alumni Club on 14 March.  True to the theme of “Friends 
of the World”, depicting YHI’s long term strategy where “The World Is 
Our Market”, guests and staff were seen donned in national costumes 
representing 12 countries. 

Besides being treated to a host of pre-dinner activities to set the mood 
going, all were entertained during the dinner with games and performances 
put up by fellow colleagues as well as a hilarious comedian drawing  
spontaneous laughter.

Other highlights included the award presentations for 
long service, Best Employee and Best Company Award 
and lucky draw segments. The 

celebrative atmosphere ended 
with everyone going home 

with a prize in hand.

On a sunny Sunday morning on 19 April, members of YHI Recreation 
Club in Singapore together with their families and friends, gathered 
enthusiastically to venture into a world away from the hustle and 
bustle of city life, The Southern Ridges.

The 4.5km chain of green spaces spans from Marang Trail, Mt Faber 
Park, Henderson Waves, Forest Walk, Alexandra Arch right up to the 
final destination, the Hort Park – the well-known gardening hub.

After two hours of workout amidst the lush nature and spectacular 
scenic view of Singapore, everyone emerged with a triumphant
smile.
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Tradition meets modernity 
– YHI International (Taiwan)’s 
latest outstanding Fin Type 
Design – F9002.  Sporty and 
dynamic - these are the striking 
characteristics that you will not 
miss.

Manufactured to the highest 
quality with stunning colouring 
finish, this is a statement of 
perfection.

YHI Manufacturing (Shanghai)’s Race Fin 2 (S911) 
was conceptualized after the big success of Race 
Fin 1 (SH10).  Featuring strong, sleek spokes like its 
predecessor, Race Fin 2 also carries on the tradition of 
undercut with coloured line.  The significant difference is 
the embossed “Advanti Racing” wordings surrounding 
the centre of the wheel.

This evergreen Advanti 5 spokes’ design is available in 
15 & 16 inch. Its deep lip style adds a  sporty charm to 
the fitted vehicles. The embossed polished Advanti logo 
on the spoke gives an exclusivity look to the wheel. So 
contact YHI Manufacturing (Malaysia) now!

M8545

F9002

This Advanti design from YHI 
Manufacturing (Malaysia) is 
truly a racing breed wheel. It 
comes in 17x8.0 and 17x9.0 
with aggressive offset of 
+15 - 35, giving racer a 
wide options to choose for 
different sizes of racing tires.

M8535

Race Fin 2 (S911) 
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